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Fourteenth, that all material clearly identify the medical center and
association sponsors,' the producer, and the manufacturer providing ‘the: ‘,
educational grant.  And finally, that the manufacturer aetively participate

!
[

in the distribution of the program.

If ft;_hese criteria are met, we have the basis for achieving a common objective
of oui organization, academic medicine, organized medicine, the pharmaoeuticél
industry, and the Congress in' providing better patient care through education.
The most important result is decreased morbidity and mortality for the : ‘
patient and a reduction in health care c_osts brought about by knowledge ih “
the diagnostic evaluation, laboratory procedures and managément alternatives. |
The medical academic community and. Federal health agencies. should be praised
for their contribﬁtion,» and the pharmaceutical industry should be encouraged.

and praised for its support.

It must be pointed out that there is a difference between what I have
described as education which does not meet all drug labeling requirements
and education which does meet all drug labeling requirements and is consider,ed‘

as advertising.

If all education supported by pharmaceutical manufacturers is to be considered
as advertising and thus subject to Ial_l drug labeling requirements, serious
shortcomihg’s will occur. F_lrs_t, that automatically means that the’ phamaceutical
nlanufacturer will be inVolved in hhe yselectic’m of physician participant;s and.
that they will review, edit, and have final approval of all content. ’l;‘"he.

reason is that they must protect themselves against physician parﬁicipants
saying anything that may be considered accepted medical practice or the

J.ndlv:.dual physician's opmlon but deviates from the approved labelmg. The
-8~ '



