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INDUSTRY-SPONSORED SEMINARS - }
The drug industry sponsors numerous med1ca1 sympos1a and sem1nars

These have been discussed in Pil1ls, Profits, and Politics, by Si]verman'

and ‘Lee, as follows: ‘”One9customari1y practiced device is the ‘drug
industry sponsored cdnferenée'or Symposium devptedueither to‘a particular
new drug brﬁduct‘or‘to a c1inica1 problem in‘which the produét may seem
to have va]ué. The nom1na1 host may be a med1ca1 group, a med1ca1

:_ school, br a medical or scientific academy. The speakers may 1nc1ude :
various Americans, although European participantsisupposedly provide ~.
.desirable’glamour; It is generally considered»useful to include a -
'_hundred or more physiéians in the audience of newspaper, magazine and
tréde‘journai wfiiers.f The‘indoctrination of the doctor in the
audience is viewed aé he1pfu1 but more 1mportance is placed on

the accounts fwled by the press representat1ves present and on. the
“formal pub]1shed proceedings of the conference, wh1ch may be used~foh

_ months as 'scientific' background."

Since the pubjication of the Silverman and Lee book, the live audience.
has been éxtended’by the use of closed circuit live television. In
January 1976, Pfizer Laboratories, bivision of Pfizer, Inc{; sponsored
such a C]oseﬁ circuit nationa]ly te1evised’semiﬁarkdﬁ‘thé‘diqgnosi;
and.treatment of diabeteskme111£u$. The program seminakﬁprovided a o
learned discussion of this disease but attempted to steer clear of the j
findings of the University Group D1abetes Program (UGDP) and the resu1t1ng
adverse pub11c1ty surround1ng oral hypoglycemic drugs, 1nc1ud1ng Pf1zer s

Diabinese.
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