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Video Taoes

Visual Informat1on Systems also produces the Network of Cont1nu1ng Medwcal
Education, a biweekly, hour-long video-tape distributed to hospita]s.

courtesy of Roche Laboratories, division of’Hoffmanh—LaRoche,’Inc

Nearly every maJor nharmaceut1ca1 .company- is engaged in produc1ng mater1als
for continuing- educat1on These materials commonly. use formats one
kassoc1ates W1th d1s1nterested educational efforts--i.e., expert pane]s and
1ectures by d1st1nqulshed phys1c1ans Despite their appearance, and despite’
the fact that they may be general]y accurate, they are often promotional

of part1cu1ar drugs or drug classes and on the whole, are one-sided. Qne
does not often find in these’ mater1a1s the sort of healthy skept1c1sm of a
part1cu1ar therapy that a 1ourna1 11ke the Medica] Letter br1ngs to 1ts
readers. Typ1(311y, ofie does not see on .such pane]s those phys1c1ans ‘who
believe oral hypoglycemic agents are dangerous, who be11eve‘ant1anx1ety
aqents and'sedatives aké 0verprescribed, ok who‘think that hyperactivity

in children is overdiagnosed and oVertreated with drugs. The result is a
tone of tnerapeutic optimism, Uncritica1kreView of the subject ane lack of

balance.

‘f‘want'to i1lustrate the kinds of materials I am talking about by showing
a few examples of industry-sponsored educational materials related to the

use of psychoactive drugs._e
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