COMPETITIVE PROBLEMS IN TEHE ‘DRUG INDUS’I‘RY 14083

The f1rst examp]e is a v1deo tape on depression, sponsored by

“the Amer1can Pyschiatric Assoc1at1on and financed by Pfizer Pharmaceut1ca1s
‘,The program is made avai]ab]e to groups of phys1c1ans by Pf1zer deta11men
Some seqments of the program will demonstrate that the tape wh11e probab]y
ref]ectlng the part1c1qgnts vwews fa1r1y, stronq]y encouraqes use of
anfidebreséahts genera]]y‘and,to ‘sonie degree Pfizer! S product S1nequan

specifically.

As you wfl] see, the tape begins byAMéntioning that there are 4 to 8 mi]]ion“
~“people with depreSsibn; and that the tape is sponsored by»fhe American -

Psychiatric Association and finénced by Pfizer.

A ser1es of scenes then suggests that depress1on is far more pervaswve

than .one might ‘have suspected. F1rst an est1mate of 20 m1111on peop1e

ner year is proboséd'as»a more probab]e a]ternat1ve to the.4 to 8 mT111dh

‘ figure{ Depression is broadly defined as "the absence of joy, anhedonia"
‘and various. examples 111ustrate its ravages thefhouseWife, the

"_underach1ever peop]e w1th psychosomat1c comp]alnts, 1nsomn1$ or sexua1

dysfunct1on “The increase in recent years of the use of tr1cyc11c

'antidepressant;‘)s noted and 15 accounted pran;eworthy. F1na11y?;the‘_ ijf

last speaker of the symposium‘<ugges£s tﬁat’tricyC11c:antidepressants é}é,

part1cu1ar1y good drugs and ‘indicates certa1n advantages that Swnequan,l

Pfizer's tr1cyc11c, has.
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