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Another new continuing education modality is the Medical Telephone
Conference System. These "telesessions," sponsored by pharmaceutical
- fims, enable physicians from around the country to discuss a disease
for whiCh thé”cbmpany's product is offered with the guidance 0? &“

company representative.

Appendix F is a 1eaf1ét'intended for pharmacists describing telesessions

to be held for Pennwalt's Zaroxolyn. NotéWorthy are the statements

: "A.M:A. Credit" and "bositive,Effects on Sales Shown by Previous

Participating Companies in Other Therapeutic Ca{éddriés:iRodhe -

Abbott - Burroughs Wellcome - Smith Kline & French."

While we do not know precisely what fraction of educational;materiais
is industry-sponsored, we believe it ﬁsvlarge. Thé'examp1es providéd
“show clearly that the educational content is cbmmoh1y promotional in

intent.

SCIENTIFIC EXHIBITS

At most medical méetihgs there éré numerOJS'exhibits,‘some:of which
are commerc1a1 exh1b1ts promot1ng var1ous drug products others of
which are sc1ent1f1c exh1b1ts descr1b1ng the work of 1ndependent

sc1ent1sts.buThese 1atter are usually not bound by thg;k1nd ‘of
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