14092 COMPETITIVE PROBLEMS IN THE DRUG INDUSTRY

Timits our reguiations place on drug;1abeling or,advertisiﬁg.
because they have been considered equivalent to scientific
bub1ications,,’As a result, such séientific exhibits frequently
discuss new uses of drugs,ldrugs not yet approved, and comparative

properties of drugs not made in approved labeling.

Recently, Agency -action related to the regulatibn of-drug labeling
has raised serious questions about. these exhibits. In an attempt
to define ways in which a drug company could distributé independently

v prepared educational materials, such as standard textﬁooks of
phafmacology, we suggested guidelines under which such information
would not be considéred drug labeling. For the most part, these guidelines
attempted to assure that such materia]s were who]iy independent]y'
developed and edited. We did not feel thatfmatérials which discussed
products of a single manﬁfacturer or which discussed drugs and wgré
produced with drug company funds cbu]d avoid being labeling if a

drug company distributed them.

'le have diécussed these quidelines with repkesentatives of the American
fledical Association and the'Pharmaceutica]yﬁéhufacturers Association
“who indicates that many scientific exhibits depend upon the;suﬁportkbf
1ndividqa] nharmarceutical companies whose prbducts are described in the

exhikits.
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