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' 5. The material is not associated in any way with a promotwona]
campa1gn for any drug product by the pharmaceutical f1rm suppnrt1nq
the exhibit,  The mater1al may contain refernnue to pupport by “a

nharmaceutica13f1rm.

These tests, let me stress, were intended to permit truﬁy,independentlv .
prepared educational matérfa]s which do not have an overall promotional
“ message to be.distributed by drug manufacturers. When we were asked

about scientific exhibits, we suggested essentially the same criteria.

“We are current]y'drafting an éxfehsive revision offbur 
drug advert1s1ng and 1abe]1nq regulations, and we expect to 1nc1ude :

" guidelines such as those noced above in these prnposed requ]at1on< WQ-f
are concerned that both the American Medical Assnc1at1on and the
,Pharmaceutfca] Manufacturers ASsociatjon‘he1ieve that these criterié woq]d:
virtua]]y eliminate scientific éxhibits and 1ndustry-sbonéoredﬁéymposia.

" These requ]at1ons could thus have an. enormous impact on post graduate e
medical communwcat1on and we wou]d not: take such a step 11ght1y Ne . eXbect
extensive comment on these regu]at1ons and w111 consider: such comments
carefully. At the same t1mc the extensive’ 1nf1uence~of the druq industry
in these educational media is well. illustrated by the profound effect our
suggested gu1de11nes could have.
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