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of brochures, books, monographs, magazines, controlled circulation
journals, closed circuit TV video tépes, movies; audio casseftes,iahd
self-instructional Tearning systems.. Many of these are s$ent free-to
physicians, some under the sponsorship of professiona]ydkganizations.
"These materials are high]y‘professional fromnthe standpoint of

‘communications technology and obviously expensive to produce.

Qutstanding medical authnr1t1es commonly are featured, and the
sc1ent1f1c content of these communications is often excellent While

some of these communications relate to specific drugs and are readily

recognizable as promofibna] material, mény others deal with broad issues in
mediciné; including the diagnosis and~gehera1 management of various diseases.
Otheré may -describe sﬁetific technical advances in a variety of specialty’ ;
figlds. The ffnancia] support for all of this activity cdmes

prédominant1y from the pharmaceutical industry, which ‘in turn obviously:

passes the cost é]ong to the consumers of drugs.

The pro]iferafion of industry-suppbrtedfeducational materials uaé ’
increased to-the point whére they now constitute the bu]k of educational !
information provided to the practicing physician in hiS'practice The
physician, of course, has other opportun1t1es for post- graduate medical
educat1on, 1nc1ud1ng a variety of courses conducted-by medical schoo1s,

sc1ent1f1c meet1ngs, and- the medical. 11terature.
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