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later this May, it:v:willf?discuss steps NCME must take to meet the accreditation
requirements of various accrediting bodies; another g}oup, ﬂ%e Mediéal Advis;ory
Corﬁmiffee, is‘ma.de up of phy.«."u:i(»:ms,w afso listed in‘;\‘kh'e,‘;:ppekr\di; ; wBo meei: ’
regularly to select specific prbgrqm‘ subjects and offen fo suégest participants for
them. The parfic‘ipantfhimse” then determines the specific content of hi‘s program,
although NCME staff guide him on ways to make programs more visual. The staff -
also sometimes recommends for or against programs based on-their svitability for - o
television. The sponsor déesrnof ask us andv we do nof volunfegf to produce '
particular programs or fo treat programs in any particular way. ‘As withany
publisher or broadcaster, our goal is to provide subjects likely to be of 'int;rest an;%\d
value to large audiences, because if they are not, doctors will not watch, hosp‘ifé:lﬁ »
will not sul:)sc;,ribe and our sponsor will cease his own support. If one were to view.these
programs - and they are the silent wifn~e$;es here - he would find that Iairge’ ﬁumbém of
them do hbt deal wiﬂ‘\‘ drugé and that when they do, it ﬁuy be asﬁ much agdinsf és for .

their greater use.

7. Product Messages appear preceding each program on the reel. The s"cheéule

of product messages is prepared months in advance by the sponsor without kn\owiledjge

of the programs they are to accompany.. However, when the reel is ass‘embléé ; our

staff ~~take§ care to avoid even the accidental iux'rupésing of ;product.messages -witH

pr’ogr’d‘rﬁs. d’ealing‘w’ifhffhye‘fsume clinical subject. No study Bas ever been done fo’é

defemiiné*the extent to which piod,ﬁét?~inessagés"§n NCME affecf drug pfescfflsving 1 o
-4- | i



