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service, We |e§rﬁed that @ physician=subscription approach wdsv im#racffcdl.. However,
' Iisfen‘ers'hip‘ was quite high and it enicouraged us to go to industry for supporf We '
offered PRN both as a new advertising medium and one with hi’gh prospective social- .

& uéil';i:ty. Today, 5‘c6mpaniesi§d’\_rerﬂsé on PRN. ’Th"eyiare&‘L:CIQA;‘PHarméceufiggl;Gf"o"ﬁ"i'iﬁdﬁy,
: ' Merck Shdfﬁ;& Dohme, Pfiiér:ﬁﬁébbmféries Di\)isiéh:,’ Roche Ldss?atbﬁi:é;‘ééi ' SmlfhKllne & :
Fre‘nch Labordtories and $.K. ‘& F. Company. ‘We hope to have more ééonsc;rs in fiﬁé. |

There are eight one-minbfe advertising messages ih'édch'hour. T'hes'e fall in a strict
'rofahon planned weeks ahead clearly w:fh no knowledge of fhe news ntems 'rhey w:ll
-evenfually be ad|ocenf i'o The Servwé now broadcasts in23 cities to ccbbuf 21, O”

‘physncuons. By year end we shauld be on-fhe-dir in 30 cities,” reachmg 75 000

_ physmlcms. Our |onger term goal is about 150,000 physlcians, half the nqhon 3
doctor popo|ahon but far more than hulf of fhose achve in pahenf care. At present,
PRN pragrammmg isa slngle hour, repeated 24 times and changed each day. In each

e, "cnty, locul meducal news is also broddcast every hour, generally with fhe cooperahon

e "‘.of‘ the Iocal medlcal soglefy Thls summer we:xpect to begun updahng the progmmmmg

fwwe each day ond we cat roadcqst an |mportom ehn any'nme. Alfhough PRN has

: been prlmanly a news servnce, we are now begmning a conhnumg educahon serles as

vwell This is a program, 15 minutes or 5o Iong, and repeated 20 to 30 times in the Week
It is uccompamed by prmfed self—assessment forms malled 'ro the physncmn If our audtence’

'fmds thus programmmg useful ‘we thmk »t should be a’ regular part of fhe radlo serv:ce

If pracﬁca L we mqy offer blocks cf hme For teachl "g purpOses fo fhe gen

specnal medlcal assocahons whuch pres enl'ly have trommg qnd educahon respcmsnbuhty




