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Mr, Chairman, I appreciate your invitation to testify today ‘on’ the transfer of
J_;rxedical information (Technolé_ygﬁ;y 'I,‘ré.xiskfie:‘), how to bring about éppropriaté :
be‘havibor'al changes in the use éf drugs by the public and 'health’profeyssidna;lfs
a.nd‘ How the tool of '"Social Marketing'' can help bring about hecessary improve-

ments in these areas.

We are all aware of the serious problems which today face the health care system.
These include rapidly Tisin»g‘ éosts, poor quality of care, the lac‘k;of sta.ndardé* for
céré‘; problemé in ’t;pmpliy,ar’xc“e with therapeﬁti,s: regin'iens and probl‘e‘ms in‘ inf‘orma-;
tion and technélogy transfer. For the purposeé of this d'isvcﬁssionr I will consider
any useful new medical information as syhbnymous with technolqu which must

be transferred from its poip‘; of c;rigin to those who need it (health professionals

and consumers) to enable them tp makeb rational decisions and ultirnately to

maximally enhance or preserve the health of the public.

Many of our problems in the health care system are due to def1c1en01es in mforma-
tmn transfer or.efficient and effective technolagy transfer There,:'is a w@de and
probably widening gap between what we know should be done and what is done or

practiced in this nation's medical care system. Problems exist in the premature

introduction of inadequately tested technology, the f'ailui'e to el?rnipate outmoded
technology promptly and the failure to ra.éidly adopt new technology which ha.g been
established as beneficial, Examples of the latter include inadeqi;at'e use of the
‘drugs available for treatment of hyperténsion and ixﬁrﬁuniéa.tion é.ga.inst the common

childhood diseases.




