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e)‘the context of'communications’ reception is businesslike é,nd é.bsent
of significant diversionary messages or efforts to peruade bpposite

conclusions for nonsscientific reasons.

Although some of the as sthmptions‘ above may be subject to thoughtful evaluation
in the field, requir‘ir;g some 'mOdiﬁca;tibn, they are probably réasonable, for.:
our pu,i'poses‘. Taking the same _dategories ;’ﬁOWever, and apl;lyibn‘g thé}ri to
subsequent stagées of cothmunication en route fo the goal’éf consum er -benefit,
it quickly becomes clear why the process breaks éown.

§

Between scientist and practitioner, the factors are different:

ai practitioners"divejrs[ity is'-encﬁg'réged by such forcgs as the
developm ent 6£medica.1 ’sg’écialties, the emergence §£ para- and
sub-professiohals, and th‘é 'ﬂourishiﬁ‘g of competing: attitudes and
philo‘é‘ophie',s of treatment, thentimes influenced by such idiosyncratic

elements as practitioners' personality:

v : b) MOti;rfes‘fof prac"ti’t‘ioners" érg higl":ly‘ d-ivérsifi‘ec}, _ranging‘ffom t}_;"e :
totally altruistic to the totally faterialistic, aiid 1o Fespbasivahess.
- of practitioners to new ih’form'at‘idn is not as éubj'ect to the rigorous
proces!s of peer review and intetaépendé'hce which c'ha.raéte'rizes the
scientiét-to-scientist communication; nor is the controverting of"
previously held data taken as sheer advance of knowledge: the authori-
tative éontf"adiction of ,curreﬁt practices may be thought -~ by both - )
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