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the” pract1t1oner and‘his client =~ to reﬂect unfavorably on

the practitioner;’

c) Channels of communication drawn upon by the practitioner include
not only professional literature from sahctioned scientific sources
but also profesfsicnal polemics, -pha«rmac‘eutiéuaul and other medical
.mdustry mformatlon or rebuttals, federal and’ other regulatox;y
documents, continuing educatmn matemals of uncertam consmtency,

" and popular media;

d) The context of rec eption of communication is awash with diverting

and/or competing messages. ‘ ' s ' 1

As complex as the factors in the scientist -toapra'ctiﬁ'iiﬁn/er s‘tage‘a;ﬁpe'e;‘r; they
all but pale when compared with efforts to-communicate with the public; whose
informed coop eration 'is increasingly the sine qua non of translating: scientific’ i

advance into personal health benefit. Here we have to contend with awesome

obstacles:

a) The diversity of the public is patent, manﬁfested in htera,lly dOZens
of sub-groups segmentable by demograplnc s, and medmally rele—

va.nt predlsposncmna.l fa.ctors H

b) Far from sharing a finely vhon'ed operational language constantly

re'dkefined- in function, the various publics rely on figurative and .
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