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farmers rétognized that théy needed.a tractor the first time they saw one."

4, Do not take relevance for granted, It is possible to perceive a need
without understanding its applicability to you. It is possibleto listen
to a message and yet not hear it because the language is that of another

v age group,” arothet social class, another ethnic group.

5. The mass market is a fiction. Our population is.made up of an accumu-
lation of special markets with: _s'pecia;l att’itudés and interests. ‘Communi-
cations must be desighed with a prec ise knowledge of the group or groups

" to which they are addressed.

6. Repetition'is necessary both for Widespread awareness and for the main-

tenance of that awareness,. - CeEL : i 7

7. Conflict of inforimation exists in most significant communications areas.

It must be allowed for and dealt with.

8. In all areas there are barriers to persuasion. Inthe health care area

‘thesé ‘are frequently profoundly emotional and must be clearly understood

before communications are undertaken,
9. The relationship between stimulus and response must be clearly understood.

A message is a stimulus, the receiver's reaction to that message is the
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