14422 COMPETITIVE PROBLEMS IN THE DRUG INDUSTRY
In attempting to motivate people, in making a deliberate attem‘ptﬁtc:w influence
change and not just passively'react to events, we need’thebest planning possible.

In answering the following questions, we make important strides toward that end.

» Where are we and why are we thére ?
+ Where do Wg; Avant'to b‘e?‘ |

“++ How'do-we ge‘kc’:there?

- Are wevget'ting there?

+ Should we change direction? -

. The apphca.txon to social problems of the principles we have described , coupled
with the askmg a.nd a.nswermg of the questmns posed above, is wha.t we describe as
"'Soc1al Marketmg". Socxa.l Marketmg is defined as the design, unplementatmn,
and control of programs, calculated to influence the acceptability of soc1a.1 ideas.
It mvolves consxdcratmns of progra.m or product planning, pr1c1ng. commumcat*“
or educatlon, d1str1buuon, and ma.rketmg research, These marketing techmq\;e‘s
serve as the brldgmg mechanisms between the simple possessmn of medical
or health knowledge and the soc1a11y us. eful :.mplernentatmn of what such knowledge
 '§ allows. Inthe hands of its best practl’uoners, "Soc1a1 Ma.rketing" is apphed

behavioral science .

.Y would now like to desnbe how the technique of Soc1a1 Ma.rketmg would be applied
to solve a maJor ‘current med1ca.1 problem mvolvmg a type of drug use, The
case in point'is the necess1ty to immunize almost 200 million Americans against

swine mﬂuenza before a new flu season begms this fall. A related and also urgent
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