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problem is the need to raise the present dangeroualy low :.mmumzatmn 1evels of
many American children to the recom.mended levels for the. common chﬂdhood
diseas es. Without use of these Socml Marketing téchmques it is unllkely that
success in either area w111 be achieved since both problems aremuéh more. complex
than they would appear to be at first glance and both will require w1de pubhc

understanding, acceptance and support if we are to succeed.

Applymg this development process to the area of Swine virus, we fmd that

posmg the question seems s:.mple, but the 1nte111gent a.nswermg of the question

will probably require the employment of a number of different research techniques.
'We must know what con‘su.m'jersj' attitudes are towbardbimm'u’ni:z‘ation in g ene¥al and

toward the Swine vaccine in particular. - Does the name ""Swine Influenza'' create -

confusion (Since I haven't been near a pig in the last year, am1 »sa.f’e’f?‘):?, F’What‘

do doctors think of this immuhization effort?

Do they agree with the positidn taken by« authorities ? Certainly not all agres,
and the ﬁress in reéent weeks ‘has given a great deal of attention to dqctois of
opposmg views who maintain that nnmumzatlon itself poses a greater risk than
the nnagmed epldemm it wa.nts to alleviate. W111 newspapers ancl Journahsts
con‘siderably hainper this effort or are they dom’g 80 now? These are but a few

-~ of the points that must be clarified. 4

'I‘he secand question we must ask is one that sets the goal we are attemptmg to
achleve, "Where do we want to be"“ Agam, we should attempt to answer th1s
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