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Another crucial factor is manpower.. We might broadly sub-divide this into 3
different areas :a‘nd\ these of course can be sub-divided again and again. For
purposes of thi»sy discussion, Létfs just c,once'ntzlfatAe br‘oadlyngdn volunteer organi- -

zations, professional organizations and business organizations.

Certainly the core of this effort will be the‘professional organizations and we must
secure the active assistance of»fa’such groups as the me;dical'_‘vprofgssion,, League of
Nursing, Agricultural Assistancé Service and the C?v‘enter for Dise'ase Control

and others é,s\v’i't‘al».v In the area of in1p1'ei'n‘,ert‘1ltaf.iqn,"‘,c«‘e‘fr}‘f’a’, nly a detailréél'pla.n must ‘

be made for each group dovetailing their actions with the other in'anpower gr“(yakups."n

A second group would be volunteer organizations, and this is a vast resevoir of
organizational and creative talent; a resevoir whose efforts are vital to the
success of this effor‘t. We must enlist, train a.pd supply with l'océ.lized, market

. plans, comm’uni,ty action kits, tiineta-bies_ aﬁd qu‘otas, orgtahiza.tions such. as ;thé ‘

National PTA, Girl Scouts, Boy Scouts, Little League and many others: .

Finally, ‘business organizations. To§ often, this audience is overlookéd as a source
of volunteer manpower aﬁd professional expertise; Yet there is no group ox; the
American scene better equipped or more experienced in charting a cleér course
and getting thiﬁg_s done. We would enlist their assistance -wh,enever possible. We.
would talk to package goods cémpapies_ ’}akﬁci‘tleques‘t-th’at they’ i‘r‘r‘éiért;nmves sages ,eitljier ~
inside packages of cereal, or on the extveriors pf packages, we would also a..sk them
to use théir consic{eraﬁle influence to get diépléys, banners, and signs plaqed in

grocery stores, drug stores; in short, anyplace where a member of our target

audience may see it.

-14-




