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just the opposite -- that both are t‘gomba.rded' with 'a surfeit of meésages day and
‘nig\htf, 7,énd-th¢y will’resolu_tely igﬁbre all but the most qa.rgfully crafted and

. persuasiv el}{f ‘conveyed ¢ Omi;;iunic ations which attract their att thiorl.

It is high t:.me for all of us concerned a.baut the health care system tos acknowledge‘;;
'the clear truth of that as sumptmm ‘There ,are.many‘ﬂlustratwns of the»vbank-*

,‘ruptcy of a pa.ﬁsysive‘commumcanqn‘s policy.,

The health establis}unent\has 2 "product", a.nd a worthy one at that. The product

',13 mformatmn = v1ta1 life -«gwmg mformahon. But the 11fe gwing capacity of

. those d "ca‘ is’ Qf en aborted m the absence of a determmed and effeciwe effort

to make them heard and heeded

,The'applica.tion of the pechniqqes of Social Marketing will be necessary for the
:technolog’ylvtransfe’r NIH andi'F»DA; and othérs are required to a.ccorhplish and to
’ ',i‘f\unpact on the preventlon, early d1agn051s -of and appropma.te and t:.mely therapy

of d}seas ey Th1s w111 mvolve commumcatmg with the public. a.nd t‘ne health

Sl p‘rofes‘s'ions in such a wgy as to brmg about appr.dpnateattltud,e an hbgha{v;’qg

changes. "

T At this”béint,: it might be useful to recount some real life examples of Social

Marketing in several other éiquhtrfes.
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