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In Great Bntam, we undertook a. two year educa.tmna.l effort to prepare the

ent1re populatlon for the changeover from pound«shxllmg to. decunal curr ency.

4 We belleve thls representsf‘ ’he most mtense and successfuf Soc1a,1 Marketmg campalgnk :

i ever undertaken. Th1s nv‘ prehenswe

prorx;xulgatxon of sorneWhat techmcal data to a w1de vari ty of ‘pubhcs (consumeﬁ, 7’ i
merchants bankers, teachers, etc. ) but also the cultwa.tlon of att;tudes £a.vorab1e

to coo;eeratmg in the effort. After all they were phasmg out a. custom and habit -

of four hundred years' standing for the nation, and of perh'aps""slxty or seventy

. years' standing for many individuals,

But the gahipaigh' was prb’f'e‘séienallﬁr wxjeu‘ght‘,« governfﬁehtally financed, and o

publicly respected. It was effective beyond the most optimistic expectations. .

‘The same was true for an _anti~dfug program in’,‘Weét'Germany, directed"i)ﬁﬁéiﬂy

to‘potential teexiage a.busers. ~ Once again, the profes,sion‘al m’arketing communi-.

e tars employed theu’ unpa,ralleled understandmg of theu' audience ahn

They a-vmded m1stakes made

dt effect real change.

o commumcatmns
by other well- mtended but less astute amt L

appears to have rendered a demonstra.ble pu'bhc servx:e.

‘I beheve there are areas where we must now bend to our ewn ends the competem:e

of professmnal commumcators, ina dehberate stroke of pub11c hode

. accomphsh w1de1y de51red health benef1ts Such a pohcy is preﬁgu‘red 1n other )

B .f,areas of publlc prlonty -- the m111ta.ry, for mstance. All of the u. S.

etmg commumcatmns a,nd pa;d merha. N

e broadcast ‘and. otherwis ef -="to ensure fulfillment qfe.their-recruiting objectivee.
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