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could expand claims for their products and advertise their usefulness
in an unlimited range of areas. Some druq firms ohtained natehts for
their amphetamine congeners and combinations on the basis of these drugs’
alleged “"antidepressant” actions, and then exnanded their advertisino
claims to include the "treatment®™ of conditjons as dismarate as chesity,
alcohelism, enuresis, and 50 on; others took different tacks, starting
from the ¢laim that their nroduct was "uniauely effective™ in the treat-
ment of obesity, but proceeded to employ the same basic tactics. Somehow,
supnorting articles and thinly disquised testimonials fnvariably anneared
in reputable* medical organs 1ike the Journal of the American Medical
Association just prior to the publication of advertisemerits extending the
reasons for prescribing amphetamines, Althcugh only a few of these renorts
were exooﬁed as fraudulent, most of them were ¢learly bifased, did not use
random sampling or double-blind techniocues, and frecuently arrived at con-
¢lusions which were dubious,

Comnlementing the enthusiastic over-nrescribine of amphetamines bv
physicians 1s the fact that since the 1930's there have been several vays
in which the publfc could procure these eunhoriants with 1ittle or no
assistance or interference from nrganizeﬁ medicine, the Feood and Drug
Administration, or any state or federal druq abuse control authorities,
first, of course, there were the inhalers. Althouah Smith, Xline & French
held the patent on the "Benzedrine® inhaler until 1967, other druag companies
quickly realized that they could sell their own imitations without fear of
patent-infringement suit because "Renzedrine® vas only one. of an almost
unlimited varfety of eaually stimulating, eunpharigenic, and toxic amphetamine

congeners, By the end of VYorld dar II, there were at least seven different

inhalers on the market containing large amounts of these drugs, and all
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