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.. Some have ‘ﬁdmmiStered excessive o 5
o dosggeg of potent anti-arthritis drugs,

© ““Fesulting in'serious or
. the blood-forming tissues,”.".. .} 2 o
.. These and similar prescribing b
1 ders, now thoroughly docuniented |
‘. Latin American hematologists, athol- S ;
- ogists and other experts, do not méan - : o
. “that Latin American physicians and L
" pharmacists are poorly trained, poorly:
" ‘motivated or unable or unwilling to . j
."keep upto-date.’Some of the health » !
- care rendered in the Latin American- RS |
""countries-is fully comparable to the . - g ‘
“best medicine prdcticed in. Washing.. : o
" ton, Boston, London or Stockholm.On . g
_the other hand, some medical careren -, !

& §
o i

dered in Latin America is as poor as’ - . ]

.- the: worst: practiced in ‘tbe United =~ I :
‘St.ates. i ST L, 4 v ca L

. Instead

hismisuseofdrogeinlatia’

America— and also in such other -
. countries as Spain, Egypt, India apd:-*

" Taiwan —appears to be a reflectionof - BT
.. the astoundirg ‘drug promotion and -~ " . P
© drug labeling disseminated to physi-:: -~ T RS

.cians and pharmacists by much of the =~ .~ T
pharmaceutical industry. In this “edu-
cational” materidl furnished by many

- drug companies, the efficacy or useful-

=+ ness of the drugs is toa often grossly

.. exaggerated, and the possible ‘hazard
- are minimized, glossed: over Or totall
“omitted. -+ e o
Or, the promotion may essentfally
-warn the physician, “This drug maj
_ produce nose stuffiness,” while f; ili
" to mention, “This drug may kill you
patient” -t a0 T
" In our ‘investigation' we compared
_the promotional material furnished to -
" physicians in- the United States and’
~Latin America_on 26 wellknown,. .
widely used preseription drug prod-_
. ucts marketed ; under ' 40 “different” -
brand names by 23 global pharmaceut- .
~‘ical firms. Some of these companies .
- were based in the United States. Oth
. ‘ers had th‘ei‘r;ne_adqu!artersfm"SWitzer-u
- "]and,; France or West Germany. .. .
o In the United States, where drug. . -
“promotion and labeling is under the,
strict control of the US, Food and -
Drug Administration (FDA), each com- "+
pany is required to limit its claims of
. usefulness to'those that can be sup-
ported by substantial sclentific eyid-
ence. All potential hazards must be
“clearly disclosed, and occasionally
'FDA ‘requires, ‘the warnings ‘to be
‘printedin extralargetype. - i P
In' the Latin American countries, ... R
however, a different situation prevails, - R
~ and the companies generally say what- =~
ever they wanttosay. . . " ‘ "
One of the most notable caseshasin. - -
volved the antibiotic chloramphenicol,, ..
marketed in many countries by many. -
- different companies. .




