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I could easily devote more time to explain to you the wide scope of
the activities that actually did go into our discovery, development, and
marketing of prednisone. I could, for example, refer to the symposia
on prednisone which we sponsored for the scientific and medical com-
munity, the brochures we prepared, the films we created and dis-
tributed, the host of things we did to make this new and dramatically
useful product known to the physician and available to his patients
throughout the world.

How completely different is the business carried on by the large
majority of the distributors of generic prednisone.

For the most part, they are essentially distribution operations; in
fact, many of them have the finished product manufactured for them.:
These companies do not develop new drugs. They do not have the
scientific staffs nor the facilities to develop them. They do no animal
testing or clinical investigation. Usually generic distributors do not

“work for years to gain Government approval.

They do not introduce new drugs. They lack the personnel and skill
necessary to communicate to doctors all that needs to be communicated
to them about the indications for the drug, the dosage regimen, the
methods of application, the side effects and precautions, and so on.
They cannot answer questions about the drug’s use in individual cases
or provide other services to the doctor. They do not supply samples
liberally to provide special formulations of the drug to use in treatment
of eyes, ears or other organs, or special strengths for treatment of chil-
dren, the elderly or other groups. These markets are usually too small
and specialized. They limit quality control activities to legal require-
ments. They do not, in short, encounter the major burden of costs nec-
essa,r%rl to develop and launch a new drug successfully and prove its
worth. * ' :

Without these activities, generic distributors contribute little to
medical progress. - S

On the other hand, after someone else has developed a drug and after
someone else has incurred the costs of introducing it properly, so that
it gains widespread usage, they are able to copy it as soon as copying
islegal. When the active ingredient is well known and highly regarded, -
they take advantage of this to sell it cheaply, in quantity, and fre-
quently on a mail order basis. They concentrate on the one or two
forms in widest use and on types of users easiest to reach. Sometimes
such companies concentrate on (Government bids only and operate in
such a way as to minimize investment in facilities and personnel. Their
entire business is built upon the pioneering work of others. Their ap-
peal is'based solely on their contention that their cheaper versions have
the same active ingredient. : .

In fact, this is what happened in the marketing of prednisone. =

When all is said and done, it was Schering’s research which dis-
covered prednisone, Schering’s development which gave that product
to the world and to the medical community, Schering’s marketing and

- distribution which made it known and used throughout the world,

Schering’s activities which broadened its usefulness, and Schering’s
licensing which made it available from so many dstributors. Without
all this, there would not be today any generic prednisone at all.

We at Schering are proud of our discovery of prednisone; it repre-
sented a real breakthrough. Indeed, every corticosteroid tablet prepa-



