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advertising in today’s health

TODAY'S HEALTH, published monthly by the
American Medical Association, provides interest-
ing and authoritative information to the public
concerning the care and well-being of the readers
and their families. It is distributed to physicians
for their office reception rooms and to persons
who wish to subscribe. .

The acceptance of an advertisement for:
TODAY'S HEALTH by the American Medical
Association does not constitute in any way an
endorsement or guarantee by the Association.
The evaluators will make every reasonable effort
to ensure the accuracy, timeliness, and relevancy
of the advertising content of the magazine. No
laboratory testing of products is done by the
A.M.A. In no case may the appearance of an ad-
vertisement for a product, service, or company in
TODAY'S HEALTH be mentioned in collateral
advertising unless specific written authorization
has been obtained from the American Medical
Association.

The following principles are used to determine
the eligibility of products and services and the
suitability of advertising copy. The American
Medical Association reserves the right tochange
its principles governing advertising in accord with
current developments. The Association also re-
serves to itself all final decisions regarding the
eligibility of any products and services and the
acceptability of proposed advertisements.



