COMPETITIVE PROBLEMS IN THE DRUG INDUSTRY h&813

ngeut Markot. Ry

Marketing and opinion ressarch is a new field, which ths pharmaceutical
industry is just boginning to discover. Yet, although this industry has
been samdwhat elowor than some othor industries to discover its value and
uses, t!ere is every indication that the pharmaceutical industry is now
lsarning more at a faster rate about the real possibilities of marketing
ressarch than other industries which have been using it for twenty years

oY mOre.

Yot, the pharmaceutical industry s spending only tenths of mils for markete
ing research compared with thousands of dollars for laboratery and clindcal.

. research. :

Ths pharmacsutical indwtry has recognized the importance and
nsed for product rescarch as no other industry has. It
annually plows back into the develommont of mew products a
greater porcentage of its earninzs then does any othsr industry.

As the phlarmacoutical industry learns more about the benefits
of marketing'ressarch, this great discrepancy in allocation
of rescarch funds will be adjusted., Efficiont marketing will
be granted more impurtance than before in the industryts
total contribution,

8cimd Pocaareh Philosophy

Tho pharmaceutical industry is enterirg into market and opinlon research

at a sufficlontly advarced stags that it can avald somo of the pseudo= _
scientific fads and ecoaps som of the faulty gencralizations of fledgling
rasearch effcrts, The Fond du Lac Study can holp the industry develop a
sound philosophy of market and opinion research. '

T™ho cornarstoms of this plﬁlocop.t\y is the approciation of
tho individual and thy recogniticn that all markets are

pcopla, .

The Ford du Lac Study shoys that thero is no such person as

an "averaf3 doctcr". Tw industry will sco that its promo=
tional offorts are not dirccted at "tha American physiclan®

but to all or part of ths 150,000 irdividual huzan beings

who are also physicians., Any catagorization of thess individuals
{8 made solely for the convenierss of people who have to

deal with them., Althousch such categories may be usoful, it

nust be remsmbored that they are basically arbitrary -~ the
160,000 individuals-and not the categorics are the reality,

In studying man, it is either convenisnt or fashionable somee
tiras to view him throush the eyes of tho psychologlst; same=
timos throush the eyos of tlw econcuisty sootimes through
the eyas of the sociologist; the anthropologisty and the
historian. e can and sczotimds we have to use tha tools of
the various sciences, but wa should not malc the mistake of
‘confusing what is only thy man made categories of the
spocific social-science with the actual porsons.



