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SECTION I. INTRODUCTION TO THE FOND DU LAC STUDY

CHAPTER 1, OBJECTIVES

The PFond du Lac étﬁg. Is Part of a Series

In 1950, Ben CGaffin & Associates made itsfirst study for the American
Medical Association on Attitudes snd Practices of U. S. Physicians Toward
the Journal of the Amoricen V2dical Association. This study revealed to
the JAMA editors toth the reading habits, and the favorabls and unfavore
able attitudes toward the Journal held by the various typss of physicien
audisnces constituting the overall JAMA circulation. .

The 1953 Survey of Advertger!

In the fall of 1952, Mr. Thomas Gardiner and Mr. Robert Iyon of the AMA
Business Office invited us to apply survey research methods to uncovering
ways in which the sale of adveriising space in JAMA and otlsr AMA publi-
_cations could be increased. o cutlinod for them a two-step study:s A
Study of Advertising and the A>rican Physician, Part I — Tio Advertisers!
Viewpoint, and Part II - Th3 Physiclans' Viewpoint, The utilization of
the study findings netted thd AMA a retwrn of 3600% in increased pha
ceutical advertising for each dollar spent on the research. ,

The survey of pharmaceutical advertisers played a part in bringing about
a numbkor of policy chanzes:  the institution of an indax of advertisers,
the exclusion of cigarotie advertising, and the evontual dropping of the
58~yoar old Council Scal of Accoptanse Programe _

Ths_1953 Srevey o Phyaclans

The survoy of acvortisors also esrved as a pilot study in orienting the
gonaral survey of physicians on the channels of product information, which
compisod thd sacond part of the studys This Physician Survey furnished
the informstion reloased by thd AYA Fusinecs Office to the pharraccutical
industry in a series of 20 mailing piaces, thoe last of which was sont out
the end of 1955, : : '

This survoy was dosigned to give informetion ont the U. S, physiclan
mazizety how phycicians loam about nsw productsy comparables information
on datailing, house crgan3, other direoct mall and the mdical journal as
advertising nmudla; attitudes of rhysiclians toward Council Accoptances
JAMA as an advertising rmodiumg thy Pfizer Spectrun insert} physician
ratings of the nim AVA spscial journcls; and attitudes of physicians
toward saxs JANA editorial and advertising policies. Designed as it was,
it was nocessarily more broad than desp,

Daciding on Anothrp Study

Throughout 1954, discucsions were hald on the advisability of designing
anothor study to serve as tha basis for a second sories of mailing-pleces
by tha ANA to the pharmaccutical industry. The moat promising tcplie for
intensive and thorouzh exploration was the pay-off quastion of “How
Physicians lsarn About Kaw Produsts®. . .

This question 1s a vital ons, sinco the pb.armz;coutical industry anmually
spends around_il&% a yoar with almoat no factual knowledge on
_ which to base the allccation of this huge expenditure. _




