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To bring the findinzs togsther for a final objective we
would seek the genoral principlss that migit be applied
to the marketing of other rew drugs = even to the

developmornt of a foarmula to be used as an advance cheak

1ist for scientific marketing.

In the following sections of the report it w1l be seen that the Fond du
Lae Study furnishes a basis for advancing knowledge along the lines of
all the objectives we mve mentioned, We would bs the last to say that
this ome study contains all the amnswers, or even.a single final answer
for any cne objsctive, but it does give better understanding of all of
them and uwnderscares what, once stated, may appear to be sase self

evident truths, L



