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T0PIC LIST FOR INFORUAL INTERVISH
1. Mtitudes toward the eonpaw., o ;ej. Profeodom :lnpusoim

2, Attitudss toward tho produot. lc ?ax(a;rh: ct:).joumah
3. Doos he presoribe LY FERRETR T '26- Madical moetings (Which?)
Exoluelvely or with oompotn 3. Hospital staff meetings
itive produste (What?)
L Lo Otter Doctors (Who, when,
ho Yhat does hs prescridbe’ it to!'f : where, what?)
5. - His clinic influence
5., When does hn first repember - 6. The drugglst influence

hearing about it? wbero?‘ o 7. The hospital influence

. : B 8. The locel medical society
6. What was the direct occasion
for his atarwxz to pmerib‘ 9. Whore did he J.earn dosage,

1?7 uses, ote?
7. What other inpressions were - . 10, What experiencaa has be had
made? " “with the drug?
1, Dotail men (¥ho?) . 11. Doss Io still use the drug?
2, Direct meil (What ld.nd?) RS
3¢ Ads in Ladical. Jom'nal . 12, Does hs expect to continw?
(Vhich?) ; | ihat is his prosent attitude?
4 Saspling , e ,
suzm
13. Is 1(;!::1-9 )any particular way he prefers to leam about neu prod.ucta?
Vhy ?

Pharp wrv‘icol l'«m crturer Interv.tem T B

Y“hile tha ptwaicinn intcrviows were being co:nolcted, L) doveloped and sent
out a qustiomiairoe to each of the manufacturors who had agreed to cooparate
vith us en thd product ctudys Ciba, Eaten, Golgy, ledsrle, Upjohn. The
quostions, which ccrrered ths manufacturer'a marketing program for the drug,
followt -

Lanufacturex"s Qu@tionnaiu :

The Amrican L’edical Aasociation, as a contribution to phu'maceutical.
marketing, is financing this study of the markoting of five ncn-competitive
ethical drugz productss - Ecsontially, it is-a study of how physicians lsarn
about now products, and what leads thea to atart prescribing them. vl

Tho information you furnish hore will be held in strict confidence. !ou
will have an oppertunity 0 approve or disapprove the pubncation ot my
of this informt.ion bofore it vd.ll be relouod. . ,

If we can get ccaplote Murmauon 1:n c:a;. ﬁggre::ﬂ 1.ttvd.11 {’l{}m tg;‘ etmly
more worthzhile; beth for peoploe and foar the ustry. Uhore
managemant choo;oa not to. g:‘isam this information to. us,'n ahall have .

to use estimates of what the figures are.



