5830  COMPETITIVE PROBLEMS IN THE DRUG INDUSTRY

5+  Which of the physicians and pharmacies on the attached list did you
- eall on-and detail about this drwg? - . - oo 0

6. On the amrage, how muh tins did you spend dotailing this drug with
the physicians? The druggiste? Saaaan Ay i

7. - ¥ails you were promoting this drug, what proportion of youwr total
working tims in the Fond du Lasc area do you estimate you used doing
o? e e haEa L. Daten s an v

8. Did t's physicians appear to be familiar with the product prior to
your detalling them? Tas this also trus of the druggists? v

5. T Ghoes sitinto 1 i o o N ik . o Gt
Dipont, that you folt was particularly effective hg—gf%mﬁ; )

Physicians of this row drvg? .

10, Whon did you call on first, the doctors or the druggists, when you
began detailing this drug? '

11, Did you 16avo samples with the doctars; the druggista? If so, apmrome
imately how much? - Y . .

12, Do you usually detail more then on® drug during ybur visits with
physicians; with druggists?

13, In tho promotion' of this nmow dryz, how would you rank the effootive=
noss of ¢ - ‘

Diroct moll advortising ,
Journal advertising - ,
Ra‘pri:ts of profossional articles regarding the drug
Samples '

Eisically, the above information is the gort that we ere s2cking but other
quoctions will, of coxwse, arise s we talk to you. W3 will bo most appre-
ciative of eny information that you can pass on to w that vill supplement
ths above and improve owr knowledgs of how you promoted this new drug.

-Tabulating tha Avdit Materials end Backpround Interviews

This concluded the field work on the Fond du Lac Study., ™ now had n a
national scale the repcrts on hca the manufacturer sot up the marketing
progrem and carried it out for each of the five drugs. ;

From the detail man, e had ths story of the localized product promotion.

For each of ths 55 phyoicians we had the background intirviey, the pre~
scription audit tabulaticn shoet which shoved tha nuabor of presoriptions
and the total cost for each preacription hs wrcle on each cf 33 drugs
during each of thd 4-wock periods, Additionally, for all bub a fow physie
clans, wo had the exteroive inforzsl intorview containing greator dotails
on how he happenod to start prescribing thoss of tho druzs undor study
which ho prescribed; his attitudcs and mental images of tho drug £fimsj as
well as his porsomal ovaluations of the various channels of marketing come
mnication ard other couments, : ,



