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Because many of the sources by which physicians laarn of new pharmacoutical
products are not wder control of the pharmaceutical company, it is desire
able to ask the physician to evaluate the cammerclal sowrces of information

separately,

When the discussion is confined to the ccumercial sources,

detailing is reported to be most - worthwhile by abaut twice

as many dootors as namd all other methods cambined, Every

;29 uo:efrth. media has the support of at least five physicians,
L ]

"Of the four obu_'eos of information from manuf acturers, -
which one do you find most worthvhile for learning about

new products?® v
Zotal dootors >3
Detalling 31
Company periodicals 7
Madical journal advertising 5
Direct mail ' 5
No cholce ) 7

Conversoly, direct mail is reported to be lsast worthwhile
by more than half of the physicians in the area.

" hich do you consider loast worthwhile to you personally?® .
Tota) doctors |

Direct mall

Krdical jJournal advertising
Dotailing

Conpeny poriodicals

No cholce

up§38 M

Tre large majority of physicians in the Fond du Lac area, 39 of the 55
(or 71i§°seo all dotall men who call on thems :

Only two of the doctors say that they refuse to sce any
.detail men and the other 1 are more or less selective
abait which cnes thoy grant an audience — most often
daciding on tho basis of the compeny representod. The
1953 survey found almost the sams situation among physi=
clans nationally, with 74% seeing all doteil men.

Saxe doctors say thit thoy are visited ty as many &8 ten
dotail mon a woek, whils othsrs willing to see ‘them have
none call on thcui, Tho most typlcal number seen in one

weok is about three detail mene -



