COMPETITIVE PROBLEMS. IN THE DRUG INDUSTRY

Journal art.ichu a].ao come in for tboir aharo of a'itid.n -

S\n-geon E.: "The nluo of ptoteuional arucha hingn
directly upon the nams of the authar and his prcd’eaaiond
reputation, I have a suspicion of statistics since they
can prove almost enything depending upon the way they are
applied, This places most professional writings on & par
with pharmaceutical house literature and adverwing. I
would not tmst one abm the other. _ Co

Dy, G.P. H.: "I have ons complaint ahoub medical Jotn'nah e
end their use of chemical and generis names. The individe
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ual physician has to somohos make the tie-up with the par~ . = =

ticular brand or trads mame. This is confusing since a
‘doctor not ‘only has to know that a product is avallable
' ut vhere to got it and what to call it, If you preacribo
- by generie nams, the druggist ngy -even call you back to
ask for the trade name "
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Corments o -Jom'na1 Advoy

Just as in the case of other media, some Fond du Lac aroa doctors appear

to rely heavily upon: advertising in medical Journals whilo othon say
that they ignore it,

First, som of the favowablo eommnt.s —

Dr, P.To Aut "I am truly a covexbto-cover reador of tho |
Jourmla and 80 I have to read al]. ct the ads.* »

Dr, P, 'r. D.s "‘ro o there ia no real distinction betweon
the ads in tho jJowrnals and the sclontific articles. I
road the jowrnals a lot, so I pick up a good tbal of
scientific information on: moducts.

Dp, GJPy Cot "I 1liko jJournal ads == particu]arly thoso
with pletures, charts and graphs. ' An attractive ad- help'
a good deal to stimulate my interest in a product."

Dr, Eye C.t "The advertising in the professional publis
cations is a morse raliable source once a detail man hae
made me aware of the existence of a product.” ~

Roxt, some corments about t.he auxiliary effect of Journal advertisements -—

Internist Bt "X do not often notico them except for
very new products which I have not heard about before.
Seeing the ad lots m aak quostiona ‘of tho detail man -
his next tim around.

Dr, G.Ps K.t n] ‘vread them if thcy doal vrith a n'oduct I -l
interested in and vhich I havo haard aboul'. aonmhore eln.

$r p.‘r. G.l "Such ada aro a reminder to m, boeauc
they raise a certain amourd of aknpt.ic.im about uhetlat
a drug will do what it claims to



