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And sone caments of fhoco who a‘eeopt Jon‘rml ammm 'uth reserva~

Snrgaon E.c *They are s valuable source, but I resent
advertising which is non-professional. What the average
dootcr is locking for is a drug to do a specific job, do
it the advartiaing gives technical detail d.thout b-n,yhoo
hs 1s satisfied.”

Dr. Eye Dot "It s often too long before dafinite data

are out on a drug so somdtimee I try a product from speo=
ifications in the ads, but I dn't like to do this unless

4t 1s not going to be at all rioky." e
Pinally, the inevitable disclaimors about advertising -
Dr, GoPe Moz *I nover ook at the ads 'too mmch,®
Swgoon Fet "I rarely lock at the Journal ads."
D;. G.P, Hat " rever read journal advertising.”

'~ ” Haur

Fond du lac area physicians recaive company poriodicals from phamaceutical

firzs in even greator abundance than medical journals, and thoy look
through or read thaes house organs in fairly high proport.lonu.

The doctors wore shown a list of eloven corpany periode
icals, On the avorage each doctor sald that Is received
nino of thecs publications and that o usually read or
looked throuzh six or seven of them, While scven doctors
say that thcy nover look at corpany porlodicals, 15 ine
dicato that they lock through all elaven,

"Thich of thass compeny poriodicals do you happon to receive?
Vihich of these do you usually read or look through?* o

House organs  Read or

recoived __  look thvoush

" Tobnl doctors
o -house organs

One or two

Thres or four

Five or six
Soven or eight ; '
Nine or ten a 12
A1l eleven : 28

Three comp"w periodicals are each’ ainglod out Wy t;lvo or
more doctors as doing tho dost jJob, Thoy ares

s‘mm'g of Ciba, narad by 11 doctors
dhennpstde Hetos of Parke, Davis, named ty
" 10 doctoars .

Yhat's ow of Abbott. namad by 5 dootars
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