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Razding of Dimnot Mald

Fond du lac phyoicians, like doctors everywhere, are cblosod wth direct
mail advertising, Qxl.r two of the 55 say that they read or look at all
of the diroct mail thoy uedn.

Most doetcn in the area say thnt they roeo:l.n more u\m
S0 direct mail pleces a week and most doctors hdtom
that they read fewer than 9 af thea,

"About how many pleces of medical direct mail advertising
(othsr than periodicals) have you received during the
last seven days =~ a&s close an estimate as possible? OF
theso, about how many pisces have you read or looked at
during the last seven days?*

Ploces  Road or
moceived . rked af

25

Tota) doctorg

None

1-9 pieces
10-2), pleces
25«49 pleces
50-99 pleces
100 cr more
Don't lmow

Five of tho doctors say that thoy never read direct mail,
two report readlng all of it, and of the remaining A8,
all but four sgy that they do the sorting thomselves,
Vhathsr they or thoir girls do the sorting, here is the
bastgd for the cholces mda, soze using more thean ons
mothod?

. Tot~1 gorting )

Sort by spocialty, type o product,
sudject matter

Sort by company name

Read about new mroducts, discard
duplications

Sort by appearance of pieco

Sort by information on envelope

Read if I have time

Other methods

No spscial way, don't know

Only three companies are singlod out by 'aa many as three
- doctors for doing the best job on direct mall ~=

Smith,,jmno' & French, & mentions
Abbott Laboratories, , &4 mentions
Pfizor Laboratories, : 3 mentions
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