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COMPETITIVE PROBLEMS IN. THE DRUG INDUSTRY

-NATIONAL PROMOTION OF -BUTAZOLIDIN .

-In the first seven or eight months on the mar-

- ket, the national advertising -and promotion -

cost for Butazolidin amounted roughly to

‘ 3420,000

’I‘he followmg are the amounts spent from
May to the end of 1952—’

N '_The largest advettnsmg expense in-
. curred was for direct mail. The 21

mallmgs made in-1952 came to a

 total cost of about :...........$190000

Detailing was of secondary impor-
~tance as the company had only 14
. -representatives - at the :time, and

i, these were located primarily on the

. east:and : west_coasts. At no:time
was there a detail man: for the
Fond du Lac area. The 1952 costs -
are estimatedat .............. $140,000

«: .Ads were -run in, eleven medical

journals during 1952 at a cost of
about ..,............ FEETIR® $45,000

S*tmplmg was’ done in’ three mad—

* ings in’ 1952000 OLiadoe. $40,000

i *'Exhnbm were made at medlcal

meetmgs in four states (nor Wis-

consin) " LLii e i i o ... $6,000

: 'Ver)"‘little"métkefiiig rescarch was done on
‘Butazolidin. No test markets or sample sur-

~* veys were used. The market was studied “in
general but without a formal research pro-

gram’"



