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THE ACHROMYCIN MARKETING MiX

The first year's national advertising and promo-

. - tion effore for Achromycin-cost in rough figures

about $2,500,000.- Advertising was addressed

_ to the mass physician audience; in the early

“stages of promotion every physician in the

country received on an average of two Achro-
mycin mailings each week.

$1,026,000
" detailing*

$100,000
~ convention
- exhibits_A

-$470,000
journal
advertising

$851,000
direct mail

" #*includes literature and samples
for the detail men



