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CONSUMER CREDIT PROTECTION ACT 353

The position of The American Bankers Ass‘o-ci'ati’on‘ on the “truth—in-lending”

bills before this Committee may be sumiarized as follows :
1. A single uniform method of time disclosure should be applied without

discriminationvto all creditors and all types of credit in order ‘to provide con-

gumers with a one unqualified test for comparing consumer Cr i
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9. As provide
the option of stating finance charges

at 1eastunt'11 January 1, 1972. .
3. As provided by 8.5, it is esSential that the $10 floor on rate disclosure for
installment loans be permanently retained if commercial panks are to continue
to make small accommodation loans to certain classes of bOrrowers. '

4. The effective date of any Federal disclosure: act should be no earlier than
July 1, 1970 in order to permit the State legislatures to take necessary action to

amend affected State laws and to facilitate the implementation of the Uniform

Consumer Credit Code.
5. As provided by 8. 5, finance charges to the extent that they are required

to be statedas a +ate should not include insurance charges.
6.. As provided by S. 5, first mortgage real estate loans should be excluded

from the disclosure requirements. ,
7. In accordance‘with S, 5, maximum interest rates OT

consumer credit transactions should be 1eft to the geveral S

tion and should not be pres:cribe-d by a Federal law.
~ 8. A Federal Act should not vest broad and cumbersome enforcement responsi-
bilities in the Federal Reserve Board but should contain the system of “gelf-
enforcement”’ provided by 8. 5.

9. A Federal Act should not place any restriction on the traditional rights of
creditors to collect unpaid debts which historically has been the subject of State
jurisdiction. :

10.. Standby credit controls are not needed at this time and have no logical
placein a Federal truth-in-lending law.

11. Provisions governing disclosure in advertising should be reagonable. We

recommend that the approach in the Uniform Consumer Credit Code be adopted.
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COMMENTS ON 8.5

A UNIFORM METI—IOD OF TIME DISCLOSURE

In testimony on 8. 5 before the Senate Banking and Currency Committee. on
June 23, 1967, representativefs of The American Bankers Assoc*iation urged that
a single, uniform method of time ‘disclosure for all creditors and classes of
credit should be adopted in any Federal disclosure Act. This recommendartion
was based upon (1) the fact : that Section 3(h) of §. 5 contains & provision
which would arbitrarily discriminate against,certain creditors in different seg--
ments of industry an (2) the need for a time disclosure method which provides
consumers with a uniform and unqualified test for comparing credit costs.

The «installment open-end credit plan” provision in Section 3(h) requires that
an open-end credit plan which (1) creates a gecurity interest in property, oF
(2) does not provide that at least 60 percent of the unpaid balance is to be paid
within 12 months, or 3) provides that excess payments are applied to future
s—shall be subject to an annual rate of disclosure. S. 5 would provide
that all other open-end or revolving credit plans which do not contain any one or
more of these three charaoteristics would be gubject to monthly diselosure. On
the basis of the hearings before the Senate Committee it ig clear that the pro-
vision in Section 3(h) is geared to the accounting methods and credit practices

of a few large members of the retail industry.
In the case of commercial panks, this provision is both arbitrary and dis-

criminatory for two important Teasons. The great majovity of bank revolvi.ng

check credit or credit card plans provide consumers with payment terms which

are more liberal. than the 60 percent 12 month pay-out requirem
3(h). In other words, typical bank revolving credit plans permits a consumer

at least 20 months, or in some cases 22 or 24 months, in which to pay off an
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