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,;contracts £ they are confused by add -ons and fdlscoi%nts and percentf i
of orlgmal balance and so forth, you can _imagine how confused an
‘average consumer on a rural electric line is.
. According to a study that is called, “Consumer Senswlwty to Fi-
“nance Rates,” 800 families in the study were asked to list how much
~ interest they thought they paid. Then the; averaged ose interest
‘rates out and dlscovered that the families tlz rht they paid 8.3 per- .
- centinterest. In reality these families were paym 28,2 percent interest.
It seems to us that all consumers are entitlec to, know before they
.,buy anythm the price they are going to have to pay. This appliesto
credit as Wel as to anything else. We feel therefore that the dis-
~closure provisions in title I of H.R. 11601 will prov1de them the kmd
of information they need to make informed decisions.” ' o
. We also support the 'p ovisions that would make this go into ei’fecb,
on J uly 1, 1968. We believe that any lender would have ample tlme to. o
change- h1s operations to take care of this deadline. el e
. The rural. electmos heartily applaud.the tru
,v1smns in HR _‘1,,01 Whlch extend the d

jrural electrlc systems have been the vietl w' and the . ,
~vicious propagandizing, propaganda advertising campaigns. We
‘therefore endorse any attempt to bring truth into the advert ing
field and H“'lleve that this is an area where reform has lon
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