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| ,:sald is, the busmess should dot n eredlt ustomer ﬁv"ven though 1t is get-

g ston:
him because of ignorance. is destroys faith in our system.

- Ithink the customer should be informed of many things.

Mr. Wyvrie. Are you 1n favor of a @elhng in the usury st&tute, 18- o
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: have had; eople’;mtha neig hood come in and quest; nabout
a_particular piece o ,memha,ndlb : ey were interested 1 L acquir-
mg‘ands;haave been enabling to s bstantlally help them uggestmg a

, less. ex ensive source of borrowing the money to buy that article.
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f’ffr [:charge on the admsted balan |
 to tell the truth by our law, and tha,f;‘theipur‘
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n any change n the credlt pva,ctlces in

 legitimate store in ot mistre ers i st
. place. And the credit, pracmce has not. changed. There has been cha,ngeﬁ ‘
*1n the credit practlce of the smaller store, especially, it seems to us, in
~ the ‘poorer neighborhoods occupied by Wha,tf quite-often is less well
. educated- segments of the populatlon Sl : . s
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‘In other words, they are saying
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as to sources of d:lt and if ‘that purpose 1
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