~ necessarily to make 18 percent because they have this
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it does not ﬁgure :
Hees : 1is particular free
ride in there, In fact, they are saying it never would work out to be 18

from the date of purchase forthenext%édays tha

~ percent. i Tl egan s LT AR T
- Mr. Wirrzams. I think you will find the way I stated it, is what

their case avers. I am nof positive but from the testimony I have

-seen—I have not actually read the case itself—T think that their con-
tention is that if they are forced to say 18 percent a year and it does
~ Dot come out to that, and that is the very point they are objecting to,

~and if they are forced to say.it, then in your answer, I do not think
- you have said they do not have to say 18 percent a year. 1

. Mr. Meabs. They do have to say 18 percent aiear. All T am saying :
- 1s that that is in fact true, that from the time t

at interest begins to

‘run on any one of their accounts, it is at 114 percent a month, and if
you multiply that by 12 you come out to 18. Now, the purpose of the -

law is to allow a customer to do some shopping for credit, an informed
customer,if he wantsto. -~ O Cal e e
If the informed customer knows, and there is nothing to prevent his
- knowing on the agreement that he has a 30-day free ride period, he gets
that anyway, it is at the end of the free ride period when interest
~ begins to accrue. It is at that point that he can shop around, and if he

can get a bank loan for 12 percent a year, pay off J. C. ‘Penney
-account at the end of the 30 days, then he is d%ihg ‘better from that
_point on. He gets the 30 days anyway. - ' ~ %

Mr. Wiriams. Let me say after your explanation and‘jmy somé%vhétt“ S

limited knowledge of this case, you are talking about interest-free
periods, other adjustments that are being made where it does not add ;
up to 18 percent, then I do think some merit exists in the J.'C. Penney
argument. I do not think we are going to develop more information
while pursuing that subject. -~ Sty ST
. Mr. Smith, what business is the Lechmere Sales engaged in?
-~ Mrs. Suruivax. Would the gentleman yield a moment? I have the o
wording of the Penney testimony in the truth-in-lending hearings be-

- fore the Senate this year, and let us see if Mr. Meade could just answer

~ this statement by the Penney board chairman, Mr. Batten.
S Our attorneys have advised us that we cannot run this ad in Massachusetts. It
-~ would violate the truth-in-lending act which prohibits any statement in-ad-
vertising other than the one preseribed in the law. In other words, the law re-
‘quires us to lie to our customers, then prevents us from telling them we cannot

“tell them the truth. To us the entire situation is ‘iintolerfable'and we are therefore T

- ‘challenging the law in thle’-M‘a;.s;Sia-ehuset’cs courts. - 3 E i
Mr. Wittiams That is the part. T think after that it has an exact

~ statement as to what they are averring, this does appear. v
~ Mr. Smith, in what business is the Lechmere Sales Co.? -

Mr. Swrra. We are hard-line merchandisers, retail distributors,

-~ TV’s, refrigerators. R

Mr. Wrrrrams. You are a distributor? o , ,

- Mr. Surrn. Retailer—hard-line merchandising, =~
- Mr. WrLriams. What could be referred to as big ticket items?
~ Mr. Smrra, That’scorrect. -7

~ Mr. Wiiriams. You are not t,a,lking‘iéy.bﬁut the 'k’irilld“of‘fhing wewould

- have, say, in a normal department store ¢



