>'L0 all concerned. . R
-remains as follows: “Con-

sumer gredl  is an, spensable element of a sound and, prosperous. American
economy, as 'd the American consumer to enjoy a standard of living
‘unparalleled in the history of the world—a standard of living which could not
have been attained without the liberal availability of consumer credit.”
~ NRMA member stores extend credit in response to the needs and desires of
theirs customers. We'accept a responsibility to accurately and fully present to
the consumer all the important facts pertaining to the merchandise and its use,
including the terms of purchase. We support, thé principle of full disclosure of
~eredit ‘terms in g manner which is truthful; complete, and meaningful to' the .
consumer. . o U I Fawo : ~ P

Any legislation ‘Which seeks to regulate consumer credit should be co
with' the principle stated above. It should not encumber the retailer -
' possible, burdensome requirements that might tend to limit the ‘availability of
credit to the consumer. -It-should give recognition to the fact that the costs of
extending consumer credit: represent more than simply the cost of monéy, and
. give due regard-o all of the costs of extending credit in establishing any minimum
or maximum rates. i ‘ ‘ ; Sl ey

- I appear here today in the same spirit to discuss my views on H.R. 11601 ang
e With-respect to H.R. 11601 we find it
and effort spent by:the Senate can be:
filled with: testimony : howing ‘that an
revolving credit, isy4n: fact, was oné
in the passage of the bill., . T O e : : 4
“H.R. 11601 would- be detrimental to my: business, to' the-livelitioo <of'my em-
DPloyees, to’ the community of Portsmouth, New Hampshire, ‘and to the entire
country. Its enaetmént is ‘UNNECessary, as at.the present time we are furnishing
our: customers credit information, and the additional ‘amount of: information
required by ' H.R. 11601, such as the “annual peércentage rate’” woul only confuse
‘and bewilder the consumer, = . B PR el DR S

Our. g pzemodxh

diffieult to understand how all the time

ccurate annual rate cannot bé.applied to
of the major ‘reasons 1 he great delay

¢ Senaté hearings reports Te .

v Credit dig:a very important tool of the ﬁmdemnretai‘ler, and\hé:re‘annoﬁ Sﬁitjvxi~iké"

‘without: it. “At Kimball's 65% of all sales are transacted on ‘our: optional credit
plan, referred to in H.R. 11601 as a revolving or.open-end credit plan, - o o
‘Without the extension of 'this. amount of credit, two things would ‘happen that
‘would put Kimball’s into red ink immediately. Anything that would prevent con-
Sumers from -using:.our: eredit planiwould immediately reduce our sales-volume,
reduce our gross profit, while our fixed: ‘costs would remain’ the: same. Our:net
“profit-would become a minus figure instead of a plus figure; A “merehandising:
level, the consequent sreduction’in volume ‘would increase ma rkdowns; decrease

selection, and further reduce our ability ‘to employ citizens ‘of Portsmouth, New

Hamps}hirg,‘ [and topurchase merchandise’ from manufacturers throughout our :
nation.: GRS e P s R B WRBSIRLIY S TP :
"'Fo:be specific, I: would like' to discuss section 203 (d), starting on' line 22 off

Page 11 of H.R; 11601. Underipart (2): the: bill requires a store like: Kimball’s

to furnish, prior tothe extension of credit; a statement declaring: “the annual

Dércentage rateof thefinance charge to be imposed.” - : BTG
I submit our invoice whiehf'wewm‘ailito/ej’aé‘hcustomereverytﬁ‘ve”Weeks. In the .
( ) ( 1y explain about Optional Credit Accounts. We tell the

ueh she is expected to- pay. Then we state *“The .only
amounts owed for 35 or more days per billing
‘ ; ) ‘we repeat that there ‘will be a serviee charge -
on a previous past due balance . . . thisin bold print, g ML s G Ry
~Kimball’s does not have the only unique system in the country, and I do not
‘think it would be fair to subject all stores to present a customer with a geners
figure which would represent all systems as the'same as all others; We are al-
ready-clearly stating to our customer, in a language she can ‘understand, thatour
service charge is 1149 of endi:ngbalana:e;per‘;biylling:‘ period. Asitis, our ‘clistomers’
are smarter than we are. They charge at the beginning of each cycle and pay the
end of each cyele, thereby obtaining almost 70 days of credit without any: service
charge. Believe me, this is not the 189 that H.R. 11601 would have me tell my

customers, but. can be less than 8.or 9 ‘per cent:on a simple annual rate,
~I'am very. much ‘epposed to. the statement of an annual percenta { ;
confuses the shopping public between the words “service charge” and “interest.”

e rate, asit -




