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“WFor -purposes of nation-wide projection, rhe‘Commissidn in its

Further Notice tas estimated, on the basis ot “the Hartford trial;

that\a;loz.natid,Lwide penetration of televiéionfhdmes would be. a
relativelygoptimiStichﬁigure;in théﬁforeseeab}e;future. A.10%
nation-wide‘penetraﬁion would amount1to.gpptgximatgly 5.5 million
subscribers. Five-and-a~ha1f-million subsdribérs*spending $65
each per year, oquhicb‘$22.75 wodld‘be.available for program pro= ..
curement, would make available $125,125,000;for:subscriptign‘pro-
grams. This amount is dwarfed by current netwotk‘expenai;Ure§'£0r

. programming.: Thus, in{1965,(1atest‘figuxeS:@Vailable),athe‘neCJ~

- work and their 0&0's spen\i“$686~,~752,000 and. the: total broadcast.
industry spent‘$9§3,251,QQOﬁons¢onyentignél pépgramming.,flngéhorby;,,‘
with a‘19%,nation-wfde)pehetratidn,,subscriptibh WOuldﬁhayé(ava&l-‘w,"
able for program procurement 1esstthan,qﬁenfoufth of the amount spent -
by the networks ahd‘their,O&O's‘and,less;than,one—seventh of"the”amOunt
spent by the entire televisionvindusbny for programming in 1964,

- Stated otherwise, subscription,WduLd‘have'to;achieve‘apprOKimately
a 70% nationfwiﬁa\penéxration of ‘television homes to have an. e
amount available.fgr*ﬁfogram procuremer which would. even approxi=
mate the amount already being spent by‘the"televisiohfindustry for
_conventional progtammiﬁg.; Thus, the fear;that subsariptibn could
win in & bidding contest with conventienal television is simply ot e
“realistic." : : L T RS

v 83.. To the-of ten made argumen t,;,.t}\‘;at a1V would: siphon ~from free TV
the programs“that have high ratings and make.the publig,pay;fof them, Zenith
and Teco say'tbat'the Hartford experience shows: that even for box office
programs Lhe‘public is selectives. Thus the cumulative audience rating for .
first subsequent run films‘wagﬂaboup 27% but for older films it was 18%. :
. Thereforé,;théyibrgue,;it*is unreasonaple}tQ;aSSumewthat the pubLic would pay’
to- see the~ﬁype“of program new,avai;ablgf@n;freg v, especially when programs
of that type could be seen on some other stacién]fpee,*‘Even_wich,the 40. top-
rateﬁ”programs*oh gree TV during the Faxlkéeagon,of'IQGQ, according to the
Nielsen rating, 20 average of 76% of;the'vieWErS'did‘hot watch them. ' T

84, To the contention that SIV*wGuLdzsiphon all major SpOTts, they
state that even with an STV penetrapioq‘of 207 in the- top 175 markets, at an
average yearly subscriber programiéxpendiﬁg;e of $65, there would be $650.
million in program revenuéss - Assuming that 35% of this amount would bqiavailh‘
able for program procurement, thereswould. be $227,500;000 for all STv:prba
gramming. Citing:figures_for;tglative amounts of spending by the pubch‘ﬁot."
movies, plays, sportss and~other‘gnter&ainment; assumingrthat these figures -
: ~wi11‘apply,ﬁo;STV‘spending,¢and;ALkpcatingea proportionacé amount, for program

: purchases accondingly,gabout*$32,000,000 would be available for .sports: programs.
‘This figure~tbé9‘point out;ié~about"60% of the_sum‘of‘approximatglyaSS0,000,000
that free TV spends for . some, but not..alls of the sports prdgramS‘éeen on’ conven=
‘tional TV.: This ceflects ‘the relative abitities of STV and free TV to acquire
- gports programuing. They state that with the money available, the major con=
“gribution of STV .to sporté prograpming would be that of carry ng heavyweight
championship fights and blacked-out Bames. , ; . e ‘




