193

- gressman. IR , AEAM YN T
‘Mr. Brown, Between deta,iledv and Superficial 18 what we are dis-

cussing. : oy P e
 Mr. Apamg, Well, superficial is a sort of vituperative epithet. Let
‘me give yoy an example. : et e SEL 5
Mr. Browy, Limited ?

network does a minority of itg time g noncommereial broadcasting.ez.le' k
terprise can do a]] the time because it is not dependent on large audi-
ences. L e I L 2
Mr. Brown. Yoy are spending 95 percent of your time on public -
affairs broadcasting? ~ ' s g e

r. ‘
by NBC News, In addition to that bercent, there 1s some programing
in the cultura] field. The : ‘

o public would not be able to see him. Now, if the artist ‘chokse‘orf the
movie OWner or rights holder chose not to sell it on ‘commercia] TV

Mr. Apawms, That is true, but the experience ha,s been that- com-
mercial television Programing has broadene;ql its program Scope very

| Mr. Apawus, Because there ig a substantia] audience for them when
shownon‘television.w ' e R T
~ Mr. Broww, That 18 not the reason you put them on. You put them
on because somebody pays for them. S T
~ Mr. Apawms, Somebody DPays for them only because there is ‘a:sub-
stantial audience ’Watching them. Bl i e
Mr. Brown. Should not that substantia] audience have an oppor-
tunity to watch without commercia] i'nterruption?, s T
. Mr. Abams, That iS a question for your judgment. If that substan-

S 1 V- watches them with. commercialg should have i
~them ayailable without commercialg and would be charged $1 or $2
- Perday television broadcast there would be an awfy] lot of people
- who now watch a motion picture on free television who would be
- économically precluded from watching it on pay television and free ,
television could not get it, CERn A R e
Mr. Browxy. The thing T am trying to work oyt in my own mind
1S that if somebody pays for it commercially and puts it on commercial
television that ig good for them. If the Federal Government!ﬁnan‘ces a
it, puts it on public kbr()adca'sting," that is good for people. But if some-
ody wants {o but it on subscription T‘§ : 1
watch it, that is not good for them, N. ow, I don’t understand that, What
is the logic behind this? e St T oy
, . Apams. The difference We make is that to the degree it ig put
-On-and people have to pay for the indivi;dua,l,program,»‘the program
~ Is removed from the public airwaves where everybody can watch i,

Mr. ADAMS; That would not be myf.;characterizaticin, Mr. Con— ke

~ Mr. Apawms, More limited fih:quantity.‘What a coiﬁmercial te:léVision |

broadly over the bast 5years, Let s take movies as an example, Motion . i

and People want to pay to




