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support is controlled by the costapeerhOusand economics of adver-
tising, On the other hand, box-office attractions have several ‘sources
~ of economic support, including revenues derived from theater release

as well as revenues derived from later use on conventional television.

Subseription television exhibition can be. combined with simultaneous o
theater release without significant loss of box-office revenue by pro-
gram producers and distributors. The combined amount of these .
hox-office revenues will ordinarily exceed what sponsors can pay for a
single conventional television release s hich largely exhausts all residual

value of the feature. Furthermore, subseription release will have little
~effect on the residual value of motion picture film when ultimately
released to conventional television. In short, subscription television .
‘and theater box-office release are compatible while conventional tele- ‘

~ yision and theater box-office release are incompatible.

V1. THE HARTFORD TRIAL HAS DEMONSTRATED THAT SUBSCRIPTION TELE-

VISION PATRONAGE IS NOT LIMITED TO HIGH-INCOME SUBSCRIBERS
BUT PRIMARILY ATTRACTS MIDDLE-INCOME SUBSCRIBERS :

Tt has always been difﬁcult to understaﬁd‘ how the competitive
sale of any product or service, including subscription television, could

~ be limited only to high-income Thomes in a nation ,twhei*e_z;:the vast ma- s

jority of people have substantial amounts of diseretionary income to

apportion where they please. In fact, the Hartford trial has demon-. i

~strated that not only will subscription attr‘a,ct-all;'pe(‘)‘pl'e;_'posséssing

 discretionary income, regardless of their income level, but it will be o

- predominantly utilized by peo.ple,earn-ing\be«tweén ‘54,000 and $9,999.

" The actual subseriber response tQ"the'p‘rogramming d1scussed

in Point IV, supra, is tabulated on Exhibit 2. Thisvdetailéd study of
‘subscriber groupings among income levels and expendit’ure levels was

~initiated at the end of 192 weeks, when the operation had substanti-

ally attained its maximum planned size for purposes of the trial.
© Therefore, Exhibit 9 is limited to the 4633 current subseribers at the
~ end of those 92 weeks and divides them into g‘rdhp‘sfﬂfallin‘g‘kW‘ithih‘ .
each 10 cent bracket of averagég"weekly,e‘Xpenditul‘e's. As could be
° expected, the ranges among income levels and program expenditures

of these 4633 individual subseribers are as varied as their collective

response to the 599 individual programs tabulated 1nExh1b1t Qo

- Analysis of this aétua_il sub‘gscriberj‘!ré'sponse; demoﬁstrateé that
subscrf‘iption‘tele}vis’iori”is not the rich man’s toy, as so often charged. -
The basis for this conclusion is "d«emons't'rated‘ by the following tabu-
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