We further beheve that the Hartford tr1al estabhshes that sach over. ;
all limitations would apply whether one or several television stations

~ in the same market earry. ‘subseription programs. In short, several
~ stations carrying ‘subseription programming would have to divide the-

~ available box-office program product and share the pubhc s subserip-

~ tion recreatlonal budget in a manner which would result in little more

‘ subserlptlon programming or time devoted to it than if only one statlonp e

kC&I‘I‘l@d subseription programmmg

' In terms of the total number of broadcast hours avaﬂable, 1t 1s7 \‘
quite clear that subseription television will not be in a ‘position to

pre-empt any substantial percentage of the total number of conven-

tional broadcast hours now utilized by advertising sponsors for the
purposes of bringing conventional programs to the public. . For exam-

- ple, in Hartford, the total weekly hours of telecasting by the other
stations serving that market is approx1mately 570 hours. Added to

this are the hours of conventional television (30) broadeast by WHCT

itself. Certainly, if subscrlptlon telev1s1on used 30 to 40 hours a.f :

‘week for broadcastmg its programs in the Hartford market this would
leave adequate time available to advert1smg sponsors Further a o
 typical television station broadcasts from 115 to 120 hours of . eonven-
tional programmmg a week. Thus, in multiple-station markets havmg St
. three or more stations, subscription television at most could not absorb

~ more than 10% to 15% of the. total broadcast time avaﬂable In other*

words, the total number of broadcast hours available in the vast major- £

ity of television markets from all stations could not conceivably be

filled with subscription programming, not only because of the shortage e
- of -box-office attractions but also because the public’s recreational e
~ budget will not allow it to absorb sufficient programming time to

deprlve advertlsmg~ﬁnanced programmmg of 1ts present broadcasti
time. : S : :

The Hartford trial also 1ndlcates the probab1hty that telewsmn;

: 'statmns will be elther domlnantly subseription or dommantly conven- .
~ tional in their programming because of such factors as the demands
- on prime time by both types of prowrammm ‘the necessﬂ:y of con-~ .

ventional television stations to maintain network olearances contmulty :

~ of audience and, finally, because those sta‘uons now carrying conven-

- tional programmmg, partlcularly if they are mnetwork affiliates, may
‘not find it advantageous or prudent to exchange their present substan: -
, t1a1 proﬁts for the more speculatlve proﬁts of subsc:mptmn telev1s1on oy

‘3’3 Most network afﬁhates are VHF and proﬁtable‘. :




