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‘,uonlx 60% of the approxnnate ﬁfty m11110n dOllaIS that conventlonal
~ television is now paying to the promoterb and owners for the television

- rights to the following top sporting events: (1) AFL professmnal foot-
~ball gaies, including championship and all-star games; (2) NFL pro-

~ fessional football games, including title games (3) baseball, meludmg~
- local, regional, network, weekend, world series and all-star games; (4)
- NCAA college football games, including Sun, Orange, Rose, Cotton,

Gator, Bluebonnet, East-West Shrine and Senior Bowls; (5) Kentucky

“Derby, Preakness and Belmont Stakes: and (6) Masters playoff, U.S.
Open and PGA Champlonsmps In addition are the amounts which

~ conv entional television is now pay ing for spec1ally qtaged golf tourna- - :

- ments, professional basketball, track and field events and numerous

~ other special sport attractions such as the U.S. Olympms ‘

Nor do the. amounts which the networks- and local telemswn sta-
tions now pay for sporting events represent the limit of their financial
ability. Sporting events are now considered one of the best sponsor-
ship buys available to advertisers.® TRecent competltlon for sporting
~ events between the three networks, which has resulted in bidding up
~ the price of certain such events as profe%smnal football games tenfold,

reflects the financial ability of the networks to acquire this type of ;
sports programming and the ablhty of sponsors to pay for it. S

~ For example during the 1963 season, nlnety natlonal advertlser% |
“spent a total of more than $68 million for network time and ‘programs

covering. 65 sports events and shows.* Thus, excluding the. millions
spent by local and regional sponsors: ‘of sporting events, these ninety
national sponsors spent twice as much for these 65 sports events alone
as qub%ouptlon ‘would have avallable fm ltb entlre %portb budget' :

S f‘;: undm ‘[he above GOIldlthIlS

A To repeat we believe that subscrlptlon teleV1S1on S major contrl— ,
bution to sports fans will be the making available of those events such
~oas heavywelght championship boxing matchos home professmnal foot-
~ ball and baseball games and the vast number of college football games
which are now kept off conventional television by the owners ‘thereof

" Decause of fear of the drastic effect conventional television may have

upon box-office-attendance. The public’s recreational budget is snnply

o not laroo enouwh to make it poss1ble f01 subscrlptlon telev1s1on to
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