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;.anyone to contend that advertmncr supported conventlonal televmon,’
which currently represents an industry reoewmg approxunately two»'
“billion dollars a year in revenue, will be in serious jeopardy if it is

subjected to even minimal competition from subscription television.
- The converse is far more likely true, since subscription television will o
provide a new source of revenue which will supplement the advertlsmg -
revenue now recelved by the broadcast 1ndustry SR

_ IX. THE HAHTFORD TRIAL HAS DEMONSTRATED THAT SUBSCRIPTION '; :

TELEVISION WILL RECEIVE SUFFICIENT PATRONAGE FROM THE PUB-

v LIC TO MAKE IT RN ECONOMICALLY VIABLE BUSINESS o
, ;»The Hartford trial eommenced on Jine. 29 1962 with 188 sub- -

seribers. ' By the close of the second year of the trial there were

4,784 &aubSCI'leIS a,nd the number of subscribers has hovered between

 there and 5,000 since that time because of the self-imposed test limita-
 tion of 5,000 subseribers. At the close of the second year RKO demded: s

“that it was not prudent business or fair to subseribers to- 1norease the
~ number of subseribers during the third yeax Wlthout any ‘assurance
~ that the trial would be extended beyond that time. RKO also con-
~ cluded that a 5000—subscr1ber sample was sufﬁmently representatwe oy
; etat1stlcally, to prowde meanmgful mformatmn of the type that the

 test was desagned to elicit.*' Thus, no attempt was made durmg the

- - Hartford trial to obtain the maximum number of subseribers possﬂ)le

~ RKO’ S ‘policy. was one of planned growth and expemmentatmn ‘con-

sistent W1th the best use of manpower and facilities. i

. CAs dlseussed more fully in Seetmn v, Supm of these Comments, :
- subseriber acceptance of subscrlptlon programs was \mdespread as

i » reflected by the average audience Tatings for such box-office attrac-

tions as current motion plctures championship prize fights, Broadway
and Off-Broadway plays, ete., individually tabulated on Exhibit 1. The
high and low range of such ratmgs by program categories is set forth

on ‘Table 10 on the opposite page. None of these 599 subscrlptlon' :

features were shown on eommercnal television in Hartford or else-
~where, and their ratings were obtained in full and open competltlon
with programs furnished without direct charge to Hartford viewers
by affiliates of all three networks and by 1ndependent statlons '

o The Hartford statistical sample for the first two years of the tmal re-
ﬁects a cumulative total of 4,998,083 separate and preelsely measurable home

exposures of 1776 Separate program - showings. The 5,000 subscrlber-homes

- making up the sample are approximately 5 times the sample Nielsen uses for its
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