. If our competition makes thera better, ‘how can the public lose? I suspect that|

the real thrust of the network oppositior at this new service might make i

possible for independent stations to prosper without having to depend on

work affiliation for survival,. . = s Sl R S
“Subscription ‘television, even under the ‘proposed rules, can pu

cant TV channels on the air, lighting up new transmitter. to

- service to the public where now there are only dots on an allocatio:

fact is that over 600 commercial TV channels are now unlig
of those allocated. - e ' ' .

st of these idle channels are in the ultra high frequenc band where now
15 years after the allocations were made and more than 3 years after the all- |

- channel law to require manufacturers to put UHF on sets as standard equipment, |
- .only 130 commercial UHF stations are operating; -about half of them at a loss. -
More than 100 UHF stations have gone off the air for lack of programs and

revenue. By utilizing only part of each day for box office programming, new sta-

- tions on unused channels made possible by STV can provide ocal programming
-during the rest of the broadcast day without charge—locally sponsored commer-
cial shows, public service features, news and discussion of local issues. o

- Despite the tough competition it will encounter from the networks, subscription

TV can help make our TV service more truly local by programming fo

‘and in the process-encourage along with greater diversity in progra
diversity of ownership and control of this dynamic medium. i
- In short, subscription TV has the potential ability to do two ve
- and-useful things: (1) It can add—as a supplement—a new dim
box office programming which 1is not otherwise available to te
_ providing this new source of programs and revenue, it can help
. Objectives of our national policy formulated by Con
T g the widest number of local television stati
nduct ourselves within the letter and t
nd .of the Communications Act; and; more im
nctive new service which the public wants and is
.. While the principal benefits to the public of a
increase the number and kind of TV services—box o
TV stations—this service has a roth
related. - i S

~cent of all U.8, families. =
In Hartford, 84 per cent of subsc

~than $10,000, and nearly half earn § per:.cen

over 310,000 per year category, which of all

families. : v e i D et S

~ But these statistical comparisons don’t really ‘tell the whole story, because it .
is a family story. The real appeal to families can be best illustrated by the
experience of one of our subscribers in Hartford with an annual income falling
- at the lower end of these statistics. . L R SRR T e

- This family has 15 children, varying in age from 2 to 17 year
mother work hard to provide a good home and a wholesome fa > for their
children. But as all of us as parents want to do, they want to g heir children
~-the things that others enjoy. And one of the things that kids love to doistogoto
_the movies on Saturday afternoons with their friends. o »

\g A Saturday afternoon of fun at the movies, 'tran'sport‘ét'ion,f pai'k'ing;' refresh-

< - set—makes this treat possible frequently—at real savings, More than that, it

Inents, etc., could run up a tab of up to $10. A family like this one couldn’t afford
a movie treat but once in a blue moon. i e St
But Channel 18's Saturday Matinees on ‘Subscription TV, at 50 ¢

4 ‘dollar for the whole family—and as many young friends as can crowd aro

brings a kind of recreation and social life to the family that they could not have
if there were no subscription service. . . . G i e




