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: The Commlssmn knows 11ttle more: now concermng the alleged
“program potential of Pay-TV than it d1d prior.to Hartford Hartford
showed programmmg that - was 1ncapable of attractmg an audience -~

programmmg which pales in comparlson w1th the ever- expandmg hori- 4’ ‘
zons of free telev1smn ‘ :

B. Market Penetratmn was- Virtually Non-Existent
- Pay-TV did not Attract Subscribers in Hartford

 After three years commencmg June 29 1962 the maximum num-
ber of subscr1bers in Hartford was 4, 851 The breakdown as set forth
in the Zenith- Teco Comments and in Appendlx A of the Commlssmn S
Further Notice is as follows :

" Number- of

o e Subscribers at End
S ’ Installed . Disconnected . of Year
(First Year 3,183 422 amep
Second Year 3,394 1,386 4769
Third Year 1,752 1670 4,851
Three Year 8320 3478 ags1

Total :
It is to be noted that the number of subscrlbers was in no way hm1ted by
the Comm1ss1on Applzcatzon of Hartford Phanevzszon Co.; 20 R R.7 54 r
: (1961). 1t verges on the lud1crous to suggest that the benef1ts of a nation-

wide pay television system and its overall 1mpact on free telev1s10n can
be determmed on the basis of such a chance, unsmentmc samplmg of sof B
small a magmtude ‘

"The foregomg three- year pattern is now characterlzed by the pro-; ‘
- ponents as "planned growth and expertmentatlon consmtent w1th the best .
use of manpower and facilities" (p 48) ' That thls is-an afterthought is
~evident from the anticipations and representatxons made to the Commls—;
sion prior to the authorizatlon of the Hartford test: ‘ :




