The Hartford test was authorlzed in substantial part to determme
the effect of a successful Pay- -TV. system on free TV ‘The test was un-
necessary l,f the Commlsswn were w1111ng to determlne the public 1nter- .
est in this regard solely on the basis of speculatmn The test was, in ' »
fact, a fallure and, as such, it prowded no mdicatmn of what an econom- 5 ,
ically viable Pay-TV system would do to free telev1smn The conclusmns
drawn by the Commlssmn purportedly from the Hartford expemence bear £y
no relation to the facts in question and are as much pure speculatlon to- :
day as they would have been if offered in 1955. ' ; '

2. The Disconnect. Rate Indlcated Pubhc Dlssat1sfaction et

The Commlssmn essentlally 1gnores ‘the number of disconnects e
although: dlsconnects may be as S1gmf1cant in assessmg the test as the fal.l- i
- ure to attract additlonal subscribers. Of a total of 8,329 subscribers duringf’ ¢
the three years, there were 3, 478 d1sconnects Durmg the third year ‘
the disconnects (1, 670) v1rtua11y equaled the new installatlons (1 752)
~ Inthe overall disconnects constltuted 40% of the total installatmns

‘There is no detalled explanatlon concermng the dlsconnects and 1t
~is never adverted to except in the context of eXplainmg future prOJectlons
Thus on page 29 of the Comments we are told that the proponents have
allowed for a 20% disconnect rate in their prOJectlons and that thlS is
comparable to the "15-20% 'disconnect-connect' annual turnover exper- :
ienced by.telephone companies in many markets " ‘The fact remams ’
however that the disconnect rate in Hartford over the three—year perlod
was 40% and no clearer evidence of public dxsapproval is requlred
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