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Any exh1b1t1on of a ﬁlm or a play before a large audience, whether
in. theaters Pay- TV or free TV d11utes the market. With respect to

f11m theater exh1b1t1on 1, alk nown quannty and free~ TV has demonstrated : :

its capacxty to. pay Pay -TV will Secure the product only where it can
_demonstrate that Pay TV exh1bit10n alone or in conJunctlon W1th a d1luted : s
theater market wﬂl produce revenues equal to or in excess of revenues :
that will be available from theater exhibition and free televxsxon Par— ,

' ticularly at the outset, Pay -TV will need current and quahty ﬁlms to at- £

tract subscnbers anda’ substanhal number of subscrlbers to obtam cur—
,'rent and’ quahty films This clrcle was never broken 1n Hartford If it
' . can be broken, it will require the expenditure of large sums of mOney 1n
‘the form of cash guarantees to producers or enlarged percentages, or '
both. The 35% figure isn't even close. e

B. The Deleterious Effects of a Successful
Pay-TV System on Free Television Cannot
Be Measured By the Statlstlcs of Faxlure

, Although, as we have noted the benehcial effects of Pay TV are
_ set forth in terms of a successful Pay -TV system the abtllty of Pay TV
to impair free TV is measured in terms of the actual events in Hartford

1. The Extent Of Audience Siphoning Is
' Dependent Upon The Number Of Sub-
: scrlbers And The Quahty of Programs

‘There is little doubt that the 1oss of 267 people (5.5% of the 4,851
/subscrlbers) would have little snphoning effect on a market with a net
weekly circulation of about 800, 000. This would be true whether the k
group watched two hours per week or ten hours per week This is not "
what the test was 1ntended to demonstrate nor is'it hkely that a systern =
which attracted an average aud1ence of 267 people out of an 800 000 po- i

ftentlal would remain in existence for Iong



