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, The proponents postulate a mmlmum penetrat1on of ten percent
to and 1nclud1ng 50%. To determine the 1mpact of Pay TV on free TV ‘
_ in the Hartford market, the subscrlber potent1a1 must be assumed to 5 l e
' range between 80,000 and 400 000 B programmmg were avallable in
‘a quahty and quant1ty to attract a group of thts s1ze how many would
- watch a parttcular program ? Would the average v1ew1ng tlme be two
or ten hours per week? These are the questtons Wthh must be an- :
swered to determine the aud1ence s1phonmg effect of a successful Pay- i
TV system and these are the questions that Hartford doesn't even pur-.r
port to answer. The 82.6% that constltuted the audlence for the Liston- o
Clay flght would have had a dxsastrous 1mpact on. free teleV1s1on on the : ;'i
night in questlon if the subscriber group had been between 80 OOO and
400,000 rather than less than 5 000. ' :

2. The Time Pre- Empted By Pay TV Is Prlme T1me

The next assertlon is that Pay-TV wou]d not pre empt any s1gn1~
‘ flcant amount of time now utilized by: advertismg sponsors. In this con-
nect1on 1t is urged that the average time ut111zed in Hartford was 30
hours per week, that assumlng 30-40 hours a week of Pay- TV there ;
would st111 be ample t1me in multlple statlon markets for. advertlsmg

Convemently overlooked is the fact that the 30 to 40 hours in ques-
~ tion are the prtme ‘listening hours Also overlooked is the fact that the
proponents do not propose to be llmtted to multlple statlon markets '

The 30 to 40 hour 11m1tat10n derwes we are told from the 11m1ted
amount of "box- offlce” programmmg avallable and 11m1tat1ons 1nherent :
“in the famlly recreattonal budget. -The latter isa convement 11m1tat10n ! T
since 1t 1s mcapable of measurement The former ‘the avallabllity of

~ programming, was a 11m1tat10n in Hartford but not quite in the context
suggested by the proponents Good programmmg requlred money that :
the proponents were unwilling to spend Moreover, they spec1f1ca11y :
committed themselves not to. present programmmg to the exclusmn of .




